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WHAT IS CONTENT?

Content is 
information.

It’s text, image, and 
audio… 

…Social media posts, 
video clips, audio 

recordings, web pages, 
web links, documents, 
fact sheets, & more. 



CONTENT MUST BE TARGETED AND DELIVERED TO AN AUDIENCE

Decide how to 
present the content.

Decide who will 
receive it. 

Know how to 
distribute it (on social 

platforms, blogs, 
websites, etc.).



ORIGINAL CONTENT MUST BE

Dramatic. Authentic.
Eye-

Catching.



ORIGINAL CONTENT MUST BE

Creative. Relevant. Timely
So it’s read, 
watched or 

heard. 



CREATIVE CONTENT MUST…

Address the right 
topic.

01
Strike the right 
chord. 

02
Have the proper 
tone. 

03



KEY CREATIVE CONTENT TIPS

Estimate

Estimate content 
needs for all 
platforms. 

Prepare 

Prepare in advance. 

Focus

Focus on 
engagement.
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#1. TOUCH THE HEART

Touch the 
heart to move 

the mind. 

Strike an 
emotional 

chord. 



#2.   ENGAGE WITH STORIES

Everyone 
loves a good 

story. 

Do 
testimonials. 

Get third 
party 

validators. 

Run a story-
based 

campaign.



#3 KEY CONTENT CREATION QUESTIONS:

Who is our 
audience?

Why do we 
want to reach 

them?

What is our 
message?

How can we 
persuade 

them?



#4.   KEEP TO A CREATIVE CONTENT THEME

What is your 
theme and look?

Keep the look 
consistent. 

Use the same 
style, graphics, 
logo, or sonics. 

Establish a 
creative arc with 
a logical message 

progression. 



#5.     CREATE A CONCERT OF CONTENT

 Choose a leader to direct the content 

campaign. This is your conductor. 

 Select a theme. This is your concert program. 

 Decide on the quantity of content to be 

required (for all platforms).  This is your sheet 

music.

 Orchestrate the content campaign. This is the 

symphony uniting theme, composition & 

musicians. 



#6.    CREATIVE CONTENT BEGINS WITH A VISION, 

NOT WORDS: PICTURE, STORY, HEADLINE.

Think 
picture.

Then story. 

The visuals are the 
star, the story is the 
plot, and the words 
are the supporting 

players. 



#7.   SHARE PEOPLE’S STORIES AND 

ASPIRATIONS.

 Use inspirational stories to 

advance your message. 

 Focus on overcoming obstacles, 

triumph over tragedy, hope over 

fear.

 Create a positive, aspirational 

message. 



#8.  IDENTIFY A SINGLE ATTRIBUTE AND BUILD 

UPON THAT.

 Focus on one positive attribute 

or unassailable asset. 

 Build your creative content 

campaign around that. 

 Advance the most compelling 

personal story or achievement. 



#9.   LESS COPY IS THE BEST COPY

 Some content has no words at 

all. 

 Picture.

 Story.

 Headline. 

 Keep copy short, punchy, 

memorable & dramatic. 



#10.    TESTIMONIALS WORK!

 Use testimonials to reach 

people. 

 Feature children, parents, 

grandparents, friends, family & 

associates. 

 Use average citizens, VIP’s, 

workers, teachers, etc. to 

connect with people. 



#11.   FOCUS ON ENGAGEMENT

 Engage citizens to get them 

involved.

 It’s about education…

 Persuasion…

 And movement to action. 


